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ABSTRACT

Objectives: The purpose of the study is to investigate the effect of social network service(SNS) information on intention to dental office
use.

Methods: A self-reported questionnaire was completed by 410 users of social network service between twenty and thirty years old in
Seoul and Gyeonggido after receiving informed consent from July 1 to August 3, 2015. The questionnaire consisted of general profiles
of the subjects(6 items), use of dental office(3 items), use of SNS(3 items), use of dental SNS(4 items), use of general SNS(6 items),
application of dental SNS(6 items), and intention to dental office use(2 items). Except 8 incomplete answers, 402 data were analyzed
using SPSS 18.0 program.

Results: The first choice of dental office was recommendation by the acquaintances. There were close correlations between the use of
SNS information and the use of general SNS information according to sex(p=0.016) and the frequency of SNS(p=0.012). The use of
SNS for dental information showed a meaningful correlation with sex(p=0.003). The intention to use was influenced by sex(p=0.016)
and the use of SNS for dental information(p<0.001).

Conclusions: The important factor of visit intention to dental service was recommendation by the acquaintances through SNS. The
appropriate advertisement of visit intention is very important to improve dental health care.
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Table 1, The status of dental clinic use

Characteristics N %
Recent visit within a year
Yes 239 595
No 163 405
Revisit the dentist for more than 5 years
Yes 108 269
No 294 731
The factors affecting the choice of
dental clinic
Word of mouth advertising 293 72.9
(the recommendation of acquaintances)
Advertisement in the subway and bus 3 0.7
By the web surfing for dentist 60 14.9
Newspapers or TV media 1 0.2
Printed pamphlet 7 1.7
SNS recommendation 6 1.5
Others 32 8.0
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Table 2. The status of sns use
Characteristics N %
Most often used when SNS using the
equipment
Smartphone 370 92.0
Tablet pc 4 1.0
Computer/laptop 27 7.7
Etc 1 0.2
Frequently used SNS media for general information
Facebook 259 64.4
Cacao story 42 104
Twitter 7 1.7
Naver band 8 2.0
Blog 52 129
Others 34 8.5
Duration of SNS use (for 1day)
< 180minute 228  56.7
180m~ 359minute 115 28.6
=360minute 59 147
Mean(#standard deviation) 180.86m
(£194.622)
Table 3. The status of sns use for dental information
Characteristics N %
Experienced of SNS for dental information
Yes 316  78.6
No 8 214
Total 402 100
Experienced of SNS media for dental information
Facebook 239  75.6
Cacao story 19 6.0
Twitter 1 0.3
Naver band 3 0.9
Blog 48 152
Others 6 1.9
Total 402 100
Experienced of SNS content for dental information
Information of dental office 56 177
Treatment method 29 9.2
Dental common Knowledge 45 142
Dental office map 4 1.3
Discount event 166 52.5
Others 16 5.1
Total 316 100
Require of SNS content for dental information
Dental treatment counseling 133 33.1
Information for dental staff 32 8.0
Information for dental disease 137  34.1
Information for Hompage 9 2.2
Dental office map 30 75
Informatin of dental facilities 15 3.7
Others 46 114
Total 402 100
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Table 4, Factors related to utilization of general SNS information

B B t p-value*
Gender -0.132 -0.122 -2.414 0.016
Age -0.001 -0.007 -0.134 0.894
Marital status -0.083 -0.055 -0.982 0.327
Duration of SNS use -0.021 -0.127 -2.515 0.012
R=0.199, R?>=0.040, adjusted R?=0.030, F=4.110
“p<0.05 by linear regression analysis
Table 5, Factors related to utilization of dental SNS information
B B t p-Value*
Gender 0.235 0.132 2.621 0.003
Age -0.011 -0.056 -0.989 0.323
Marital status -0.008 -0.003 -0.056 0.955
Duration of SNS use 0.023 0.086 1.688 0.092
R=0.187, R>=0.035, adjusted R?>=0.025, F=3.577
"p<0.05 by linear regression analysis
Table 6, Factors related on intention to dental clinic use
B B t p-value*
Gender -0.217 -0.109 -2.431 0.016
Age 0.013 0.058 1.187 0.236
Marital status -0.025 -0.009 -0.183 0.855
Duration of SNS use 0.004 0.012 0.262 0.793
General SNS information utilization -0.075 -0.041 -0.927 0.355
Dental SNS information utilization 0.583 0.519 11.848 <0.001

R=0.517, R*=0.268, adjusted R>=0.257, F=24.062

"p<0.05 by linear regression analysis
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